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The top 4 highest ranking cities in the GPCI-2021
have the strongest city image. For these cities, there
were no words linked to Ambiguity in the top 10
highest responses. For cities ranking #5 to #10 in
the GPCI-2021, the city image was less well known.
‘No Image’ was in the top three most responded
words for these six cities.
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Highest Ranking Categories
The 100 top words for each target city were grouped into 7 word categories.
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1. Cultural Attributes 321t

- Local food, films, sports, clothing and traditions
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2. City Environment #7815

- Adjectives and nouns about the city space
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3. Places and Landmarks ZFi & & UT K< —7

- Famous places and neighborhoods, travel and tourism related words
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4. Region Specific #ii5E%H

- Region and country names, region specific adjectives
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5. Economic Attributes #& &0 AIE

- Adjectives about economic power, glamor and technological advancement
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6. Sociopolitical Attributes %8 - BRiARIIE

- Historic events and figures, politically related words such as “democratic”
B EOHEER A, [REN] EV - 2BURICEET 38E

7. Ambiguity R DEEBRME

- Responses of “no image” and general responses such as “ok”and"“nice”
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