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Tokyo needs new strategies to revitalize its global appeal. Despite the city’s
4th place ranking in the Global Power City Index for its high standing with
respect to economy, knowledge, and culture, its presence on the world stage
still remains rather weak. Fortuitously, Tokyo is how preparing to host the
Olympics in 2020, providing the metropolis with an unparalleled opportunity to
further enhance its global reputation. How do we grasp and communicate the
unique charms of the city, both tangible and intangible? What challenges need
to be addressed for the city to become a better place for everyone? This con-
ference invites international figures in the fields of city-branding, architecture,
and design to discuss possible strategies to unleash the city’s potential and
improve its appeal around the world.
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Astrid Klein (Architect, Klein Dytham architecture)

Astrid Klein, born in Varese, ltaly, is a Director of Klein Dytham
architecture (KDa), a multi-disciplinary design practice active in
the design of architecture, interiors, and installations that was
established by Klein and fellow Royal College of Art graduate
Mark Dytham in Tokyo. The Japanese thirst for the new, sen-
sitivity to material and detail in crafting, and an ever-changing
urban environment nourish KDa’s ideas and production. Their
client list includes Google, TSUTAYA, Sony, Virgin Atlantic, Nike,
UNIQLO, and Vertu. Klein Dytham co-founded SuperDeluxe, a
creative art space in the center of Tokyo, which is the birthplace
of PechaKucha Night, a show-and-tell evening where each
presentation is 20 slides x 20 seconds. This novel concept has
taken the world by storm, with PechaKucha Nights taking place
in over 800 cities around the world.
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JT Singh (City-Branding Strategist, JT Singh & Company)

JT Singh was born in Toronto, Canada and is currently based in both Shanghai
and Hong Kong. In 2010, he established JT Singh & Company and has since
collaborated with various cities and regions as a strategist in city-branding and
development. His specialized work helps cities gain global appeal and engage-
ment not by conventional advertising or PR campaigns, but by inter-disciplinary
and localized solutions designed to be globally experienced through both the
new digital realm and physical environments. Globally recognizable projects in-
clude “This is Shanghai,” a multimedia video for the city of Shanghai, acclaimed
as one of the world’s most viewed official tourism videos ever produced. His
2014 “Enter Pyongyang,” another pioneering multimedia video for the city of
Pyongyang, quickly became a viral phenomenon and was widely featured in
such global media as CNN, BBC, and Time. This year JT Singh’s team will be
launching a new global platform, further pioneering the discipline of city branding
that will aim to build global appeal for cities through relevant solutions related to
climate change mitigation, transportation, education and more.
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Gwenael Nicolas (Designer, Curiosity)

Gwenael Nicolas was born in 1966 in Bretagne, France. He gradu-
ated from the Royal College of Art in London with a Master's de-
gree in industrial design. In 1998, he founded his studio, “Curiosity,”
which focuses on product/interior design and architecture. Anyone
who uses his products or encounters his spaces quickly realizes
that his designs are not simply about obvious beauty but that con-
siderable thought has also gone into their functionality. The designs
originate from a storyboard with subjects as central focus into which
he always incorporates an element of discovery and unpredictabil-
ity. Recently, he is committed to design with international prestige
brands such as Berluti, Fendi, Lexus, and Louis Vuitton, and has also
been chosen as an interior designer for the Ginza 6-chome project,
the largest multi-purpose building in Ginza with world-class quality
retail facilities. Among the numerous awards he has received are the
Ku/Kan Award, Wallpaper* Design Award, and IF Design Award.
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Hiroo Ichikawa (Professor and Dean, Graduate School of
Governance Studies, Meiji University / Executive Director,
The Mori Memorial Foundation)

Hiroo Ichikawa is Dean at the Professional Graduate School of
Governance Studies, Meiji University, Tokyo, Japan. He is also
Executive Director of the Mori Memorial Foundation and President
of the Meiji University Research Center for Crisis and Contingency
Management. He is an expert in urban policy, urban and regional
planning, and crisis management and has authored numerous books
on issues related to Tokyo and metropolitan regions, including Urban
Strategy for Tokyo (2012), Learning from the Disaster in Japan (2011),
and Creating Japan’s Future (2008). He has also served numerous
public and private organizations, including the Japanese govern-
ment, the Tokyo Metropolitan Government, Japan Telework Society,
and Japan Association of Emergency Qualified Specialists. After re-
ceiving a Bachelor’s degree in Architecture and a Master’s degree in
Urban Planning at Waseda University, he went on to the University
of Waterloo in Canada, where he was granted a Doctoral degree in
Urban and Regional Planning. He was born in Tokyo in 1947.



